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Checklist
Al in Your Creative Process

1. Start with a Clear Objective

| | Define your goal: novel ideas, solutions to a specific problem,
or variations on an existing concept.

Example: Specify if you're seeking innovative marketing strategies or
new product features.

2. Provide Rich Input

| ] Gather adiverse range of relevant information.
D Include the problem statement, existing solutions, related
concepts, and any constraints.

Example: Provide the Al with customer feedback, market analysis, and
technical specifications.

3. Use Al as a Springboard

[ | Treat Al-generated ideas as starting points, not final solutions.

[ ] Use these ideas to spark your own creative thinking and further
ideation.

Example: Build upon Al-suggested concepts for a new advertising
campaign.
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4. Combine Multiple Al Tools

| | Utilize different Al tools for various aspects of ideation.
[ | Combine tools to enhance the comprehensiveness of your
brainstorming session.

Example: Use one tool for generating ideas and another for trend
analysis.

5. Iterate and Refine

| | Feed promising Al-generated ideas back into the system for
further development.
[ ] Continuously refine and improve the ideas through iteration.

Example: Use Al to expand on an initial concept for a new product
design.

6. Balance Al Input with Human Insight

] Apply human judgment to evaluate Al-generated ideas.

| | Consider the implications and potential of these ideas.

[ | Further develop the most promising concepts with human
creativity.

Example: Assess Al suggestions for a marketing strategy and adapt them
to fit your brand's voice and values.
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